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DMS integration, better tools with new software upgrades  
 
Menu software providers have steadily been working to eliminate double-entry of 
customer data between their systems and those offered by DMS vendors, such as 
ADP and Reynolds & Reynolds. Two leading providers, F&I MenuWizard from 
Dealerware and SmartMenu from Innovative Aftermarket Systems, offer integration 
packages that eliminate the double-entry problem and, in turn, help eliminate 
information errors on deals. 

At NADA's upcoming convention in New Orleans, you'll see more F&I menu vendors 
touting their products and services. Some considerations as you shop for what's best 
for your store: 

Archival availability. IAS is rolling out a Web-based version of its SmartMenu product 
that allows you to store all iterations of the menus you create as part of a deal, says 
company president Bob Corbin. Its a compliance feature that allows you to look back 
through a deal if a question about compliance or whether you offered a product 
comes up. 

Lockdown functionality. F&I consultant Gil Van Over of gvo3 Consulting, Schereville, 
Ind., says automated menus are more likely to thwart abuses than paper-based 
menus. Both the F&I MenuWizard and SmartMenu offer lockdowns you can set to 
prevent F&I managers from altering product prices, interest rates, date of a first 
installment payment and other deal variables to effectively pack payments. 

Tom McCollum, CEO and president of the David McDavid Automotive, an Irving, 
Texas-based platform for Asbury Automotive, says his stores build hard caps on 
product pricing, interest rates and profit margins to prevent any potential abuses. 
"We think we've eliminated all potential manipulations of the menu," he says. 

Menu flexibility. McCollum says the Asbury chain selected the F&I MenuWizard 
product from Dealerware, a company headed by former dealer Mike Absher, 
because of the program's flexibility and the company's support in creating 
customized menus to fit a variety of franchises and geographic needs. Some 
providers use more static templates which can be fine, depending on how much 
customization you prefer.  

Reporting/audit tools. The ability of your management team to generate reports on 
F&I production, penetrations and compliance varies between menu software 
vendors. Some dealers regard the tools as redundant, given manual checks they 
already perform. Others like to see regular, ongoing readouts (some available 
through Web-based access) on how individual F&I managers and departments are 
performing. 
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